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This year, FOCUS Watertown and the Watertown 
Development Company merged to become one 
organization: Watertown Development Company.

Primarily, the transition to one organization was 
made to simplify processes.  In addition, changes 
were made to more fully engage the entire Board 
of Directors in the organization’s governance and 
oversight of economic development strategies.  In 
this transition year, the board is meeting monthly 
instead of quarterly to more firmly establish the 
board’s leadership role.  The full board receives 
the timely communication needed to assure input 
regarding strategic priorities and development 
opportunities.  Board members represent 
numerous entities across our community and 
they provide expertise needed to optimize our 
economic development mission.  We are engaging 
all board members, including business owners 
and government officials, in recruiting prospects.  
Different board members are tapped to contribute 
to a team approach to evaluating the best locations 
and financing options for new companies as well 
as selling the advantages of doing business in 
Watertown.  This transition has been positive and 
we are pleased to see significant job growth over 
the past year. 

Watertown has had a proactive approach to 
economic development since 1947 when the 
Watertown Development Company was originally 
incorporated as a private, real estate development 
company.   Over time, community leaders adapted 
the organizational structures of economic 
development organizations in order to meet the 
changing needs of this community.   

With this transition came a need to help brand our 
new company. The marketing plan developed and in 
place right now not only helps identify the nature of 
the company - what we do and what our mission is - 
but it also appeals to businesses that might want to 

relocate into Watertown. This marketing does help 
brand Watertown Development Company following 
the transition, but its broader purpose is really to 
attract businesses and workforce to Watertown.

Relating specifically to my industry, healthcare, the 
Watertown Development Company is an important 
partner. When the community grows, our capacity 
to provide services grows.  It supports our ability to 
provide more specialty services such as cardiology 
and cancer care.  Physicians are easier to recruit 
to a growing community.  And in turn, our strong 
healthcare system is important to businesses and 
families considering a move to Watertown.

Jill Fuller
Jill Fuller, CEO
Prairie Lakes Health Care System
WDC Board Chairman

C H A I R M A N ’ S  M E S S A G E
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P R E S I D E N T ’ S  L E T T E R  A Y E A R  I N  R E V I E W

Over the last 12 months the 
Watertown Development 
Company continued to 
experience solid results 
during the uncertainty of 
post-recession recovery. 
Most of our Watertown 
manufacturers have 
been able to rebound to 
pre-recession sales and 
employment levels. Several 
are exceeding employment 
goals and experiencing 

significant job growth. Advanced Drainage Systems’ 
expand to the community in the past year resulted in 25 
new jobs with many more expected in the future.  The WDC 
also assisted with 8 expansions resulting in over 345 jobs 
created or retained in the last year. All of these are good 
signs that economic recovery is underway in Watertown! 

However that growth is somewhat limited by three factors: 
access to capital, availability of workers and the national 
economic and political environment.  Because of the 
WDC’s private public partnership and the Focus Watertown 
III Capital Campaign, we were able to undertake many 
new initiatives in the last twelve months. These initiatives, 
centered on workforce recruitment, marketing and 
economic infrastructure development, have made a positive 
impact on our local economic growth. 

The WDC’s Board of Directors approved a multi-faceted 
marketing and recruitment campaign with the Sioux Falls 
based marketing firm Lawrence and Schiller.  This effort 
used a mix of media including TV, radio, print and web. 
It also included a complete redesign of our web site and, 
for the first time, a foray into the social media world. The 
targets of this campaign were workforce, companies 
and site selectors.  In addition. we continued to conduct 
cooperative marketing efforts with the state of South 
Dakota whenever possible. 

One of the more delicate challenges the WDC faced 
this past year and will continue to work through in the 
foreseeable future is the new regulatory environment 

faced by our lenders.  In the past, the WDC could secure 
financing with as little as 10% equity. In many cases this 
was achieved by providing land for the project. Today, 
commercial lending programs necessitate 20% or even 
25% equity. Lenders are also now requiring a debt 
coverage ratio on leases.  All of these factors have added  
to the cost of doing business, and our companies and 
prospects are seeing this first hand.  This makes an already 
competitive market even more so.  When we have the 
equity, whether in cash, buildings or land, our industries are 
able to grow.             
 
Without our investors’ continued support, the WDC simply 
wouldn’t work. By itself, the city would be marginalized by 
acting alone in today’s extremely competitive economic 
development marketplace. 

Private investment is integral to the level of success we 
can hope to achieve as a community. Companies looking 
to come to Watertown look for stability from both a political 
and financial standpoint.  
 
Continued investment is more important now than ever 
because those monies allow us to carry out projects 
like the workforce development marketing campaign 
currently running.  Without continued support from all 
of our investors, we could not implement this significant 
movement.

Lending regulations have changed so extensively, creating 
a new paradigm for financing commercial projects. To keep 
pace with this new environment, we must continue to build 
our portfolio of land, cash and buildings. At the same time, 
we must continue to strive to develop a marketing presence 
that sets the bar.  It would be easier if we could choose 
one, but both are required for future growth and success!

Craig Atkins
WDC President



*2012 WDC Radio Commercial

In America’s heartland there’s a 
place where the possibilities stretch as far as the 
horizons.  Where companies thrive thanks 
to one of the nation’s best tax environments. 
Where the cost of doing business is low and the 
workforce is second to none.  Here you’ll find 
sophisticated infrastructure, shovel 
ready sites and experts to help you every step of 
the way.  At the junction of Interstate 29 and U-S 
Highway 212, you’ll find Watertown, South Dakota.  
A community cultivated for growth. 



WDC HIGHLIGHTS 2012
TIMELINE OF NOTABLE ACHIEVEMENTS

AUGUST, SEPTEMBER & 
OCTOBER
Worked with Farm Credit Services of 
America (FCS America) to determine 
a new location of their retail facility. 
The company announced it would 
open a new retail office in Watertown 
and construction began the following 
Spring. The WDC assisted in the 
expansion with the purchase of land 
at Interstate Office Addition. 

In October, Angus announced an 
expansion that would bring 140 jobs 
to Watertown with the signing of a 
lease with the WDC for the former 
Metrix Building.

FEBRUARY, MARCH & APRIL 
Entered into a purchase agreement 
with Stimson Construction to 
purchase Lot 18 of Endres Industrial 
Park for the expansion of the 
business.

Entered into a purchase agreement 
with FedEx to purchase Lot 2 of 
Block 2 of Pheasant Ridge Industrial 
Park.

Began working on a comprehensive 
marketing and rebranding campaign 
for the WDC.

Watertown was the only SD 
community to make the Site 
Selection Magazine Top 100 
Micropolitan Statistical Areas based 
on projects and capital investment.

NOVEMBER, DECEMBER & 
JANUARY
Began discussions with Minnesota 
Rubber involving an expansion and 
update to their facility which would 
position Watertown for future growth 
and long term presence. 

Worked with McKeever Vending 
to find a location for expansion in 
Watertown.  The WDC closed on 2.5 
acres in the Endres Industrial Park 
for the company to construct a new 
warehouse.

Represented Watertown at the 
Annual Shot Show in Las Vegas 
with the SD Governors Office of 
Economic Development. 

Represented Watertown at the 
MD&M Tradeshow in Minneapolis 
with the SD Governors Office 
Economic Development.

IN-STATE    OUT-OF-STATE

5 50%      50%  5
IN-STATE  OUT-OF-STATE

4 67%  33%  2
IN-STATE  OUT-OF-STATE

6 67 %        33%      3
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BUSINESS DEVELOPMENT ASSISTANCE BUSINESS DEVELOPMENT ASSISTANCE BUSINESS DEVELOPMENT ASSISTANCE

9 COMPANIES 

ASSISTED 10 COMPANIES 

ASSISTED 6 COMPANIES 

ASSISTED



MAY, JUNE & JULY
In May, Advanced Drainage Systems, 
Inc. (ADS) announced plans to 
open a new manufacturing facility 
in Watertown.  ADS is the world’s 
largest manufacturer of corrugated 
plastic pipe. 

The WDC board approved the 
construction of a new spec building 
at Pheasant Ridge Industrial Park to 
attract new business to the area.  

Minnesota Rubber was awarded 
a workforce development grant to 
assist with the costs of training. The 
WDC had provided assistance in 
completing the application.

Attended the ICSC Show in Las 
Vegas with the Chamber.  

The Governors Office of Economic 
Development provided Angus a 
Workforce Development Grant 
to assist with the training of 100 
employees.  The grant was provided 
as a result of their continuing 
expansion.

YEARLY HIGHLIGHTS

IN-STATE  OUT-OF-STATE

2 12%  88%15

BUSINESS DEVELOPMENT ASSISTANCE

WATERTOWNDEVELOPMENTCO.COM

TOTAL VISITS FOR 2012 VISITOR 1ST INTERACTION

AVERAGE VISIT LENGTH

UNIQUE VISITS

840

3.4 min.

596

BUILDINGS & 
LAND

LIVING IN WATERTOWN 

LIVING IN WATERTOWN / 
JOB OPPORTUNITIES

CONTACT US

WORKFORCE

113

71

65

46

27

HIGHLIGHTS INCLUDE:

*As of August 1st, 2012

Worked with national site selectors
to update their records with current
information about Watertown and 
the properties that are available 

Provided multiple companies 
information on demographic, traffic 
route maps and salary information

Worked with a local entrepreneur 
on two business concepts

Supported the efforts of the H20-20 
committee

Hosted meetings with an overseas
company interested in
establishing a facility in Watertown

Worked with the SD Department of 
Transportation on acquiring right-of-
way for the Southern Connector

Attended pictometry training for use 
in creating aerial maps

Provided assistance with the LATI 
Job Fair

Provided financial support in 
recognition for the Aspen Award 
given to LATI from the Aspen 
Institute

Worked with out-of-state retail
companies to identify properties for 
possible planned expansion

Organized the SD Wins Program  
informational meeting

Worked with a local entrepreneur
looking to start a manufacturing 
facility

Provided technical assistance to  
the Milbank EDC

Participated in Codington County 
Manufacturer’s meetings

Provided assitance on a CDBG 
Workforce Application for Codington 
County to address workforce 
development training needs

Participated in the I29 Cooridor 
group meetings with partner 
communities 

Provided information for the 
Watertown Relocation Guide

Attended the SD Governor’s 
Office of Economic Development 
Conference

Participated in the Governor’s 
Pheasant Hunt

17 COMPANIES 

ASSISTED
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WATERTOWN HIGHLIGHTS 2012
AVERAGE MONTHLY EMPLOYMENT BY INDUSTRY

MEDIAN HOUSEHOLD INCOME 2010

FISCAL YEAR BUILDING PERMIT VALUES (MILLIONS)

2%

11%

17%

40%

6%

7%

14%

3%

Food Prep &  Service

Educational Services, private & public

Medical/Health Sciences

Manufacturing

Government

Back Office Operations

Retail

Entertainment

Food Prep & Service

Educational Service, private & 
public

Medical Health Sciences

Manufacturing

Government

Back Office Operations

Retail

Entertainment

3%
2%

WATERTOWN

$39,970

U.S.

S.D.

$51,914

$46,369

TOTAL CAPITAL INVESTMENTBUILDING PERMITS RESIDENTIALCOMMERCIAL

$1
2.

9 $2
3.

2

$7
.5

201020112012

$4
7.

6 $4
8.

2

$3
0.

4
201020112012

$5
.7

$5
.7

$5
.0

201020112012

44
2 47

8

37
7

201020112012

MAJOR EMPLOYERS 

Watertown School District .......................................875
Prairie Lakes Hospital..............................................585
Angus - Worthington Industries ...............................578
Terex Utilities ...........................................................497
City of Watertown ....................................................478
Hy-Vee .....................................................................360
PREMIER Bankcard ................................................350
Walmart ...................................................................290
Onyx ........................................................................280
Jenkins Living Center ..............................................259
Human Service Agency ...........................................228
Persona, Inc. ...........................................................218
Dakota Sioux Casino ...............................................205
Verifications, Inc. .....................................................199
Dakota Tube (Watertown only) ................................191
Minnesota Rubber & Plastics ..................................187
Dakota Bodies .........................................................160
Brown Clinic, PLLP ..................................................138
Superior Homes.......................................................115
Dynamic Engineering ................................................95

   

Source: Watertown Building Permits Data

Source: WDC Independent Survey Data, September 2012 Source: WDC Independent Survey Data, September 2012

Source: 2010 US Census
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AUGUST UNEMPLOYMENT RATE

POPULATIONS (2010)

U.S

WATERTOWN

8.1%

3.5%

Med. Age
35.7

WATERTOWN

SOUTH DAKOTA

U.S.

WATERTOWN MISA EMPLOYMENT GROWTH
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2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

WATERTOWN UNEMPLOYMENT RATE

WATERTOWN MISA LABOR FORCE

Med. Age
37.2

Med. Age
36.9



814,180

308,745,538

21,482

Source: SD Dept of Labor and US Dept of Labor

Source: 2010 US Census Source: SD Dept of Labor 

Source: SD Dept of Labor 



ADVANCED DRAINAGE SYSTEMS OPENS NEW 
FACILITY IN WATERTOWN
Advanced Drainage Systems, Inc. (ADS), the world’s 
largest manufacturer of corrugated plastic pipe, recently 
announced plans to open a new manufacturing facility 
in Watertown, South Dakota.  The new plant will be fully 
operational by late fall, 2012.

“This is a great company and a great opportunity for our 
city. The jobs ADS will create match very well with our 
available workforce,” Mayor Gary Williams said. “I want to 
congratulate the Watertown Development Company and 
Craig Atkins on bringing this company to our city.”

The process which attracted ADS to Watertown was a joint 
effort between the Watertown Development Company 
(WDC) and the City of Watertown. 

“We are very excited to have ADS coming to Watertown,” 
said Watertown Development Company Executive Director 
Craig Atkins. “It’s been a very competitive process, and we 
are proud to be chosen from the prospects considered in 
this region.”

Atkins said they initially began work with a site selector 
to identify potential properties that would fit the needs of 
ADS. Those available properties were narrowed down and 
they focused in on an existing building which would allow 
ADS to be up and running by the end of summer.

The WDC also worked with the state of South Dakota to 
help ADS understand the cost of doing business in the 
state compared to other potential locations. Their cost 
of opening a new plant here versus other sites ultimately 
proved to be much more cost effective.  

ADS relies heavily on transportation to get their products to 
destinations across the region and Watertown’s access to 
Interstate 29 and Highways 212, 81 and 20 fit this need.  

The City of Watertown and the WDC worked together with 
the property owner to assure the company that it’s intended 
use of the property was consistent with zoning regulations 
and that all of the necessary infrastructure would be in 
place by the time the company begins production at the 
facility.  

The City of Watertown took action very quickly and 
committed to ADS in a letter confirming zoning in that 
area was appropriate. This allowed ADS to make their 
final decision and choose Watertown as the home of their 
newest manufacturing facility.
The new Watertown plant is part of ADS’ $10 million capital 
investment announced last August to add significant pipe 
production capacity to the region.

Atkins said, “This announcement reaffirms our position as 
a progressive and business friendly community, enhancing 
the advanced manufacturing sector of the local economy. 
We are happy to welcome ADS to Watertown.”

Watertown Development Company 2012 Annual Reportpage 10



“This has been an interesting process since we started to build in 2008.  We 
began this process because of a need for more space.  However as we continue 
to build, our enrollment continues to 
increase.”

Deb Shephard, President
Lake Area Technical Institute
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More than 4 years 
ago, we put together 
a Campus Master 
Plan because we were 
running short of space 
and needed to expand. 
There were four building 
phases laid out in the 
plan, adopted by the 
School Board in January 
2008. That plan and 
growth has evolved into 

so much more for LATI and the city of Watertown as well.
Our beautiful new student center officially opened in March.  
This four level building has a student commons area, new 
cafeteria, gourmet coffeehouse, new bookstore and serves 
as a central location for admissions, registrar, financial aid 
and administrative offices.

In August, we broke ground on the last of the 4 new 
buildings: the Ag Center.  This building will house not 
only the Ag program, our largest program with over 200 
students, but will also be the home of the Environmental 
Technology program.  The Heavy Equipment Operator 
program (new next year) will be housed there as well as 
the Caterpillar Option of the Diesel program. This 70,000 
square foot building will be completed by September 2013.

The new Ag Center will really alleviate our space issues 
because it will hold 14 classrooms, 3 small science labs, a 
large equipment lab, a large animal lab and a grow room. 
When we move those programs into that building it will free 
up space around campus, helping us accommodate more 
students, which we do expect.

This has been an interesting process since we started to 
build in 2008.  We began this process because of a need 
for more space.  However as we continue to build, our 
enrollment continues to increase.

LATI and its increased enrollment have had a huge impact 
on Watertown’s economy. Not only do these students 
spend their money in Watertown, but as Watertown 
business owners and managers, we are able to choose 
the very best graduates to hire. I think that’s at least part 
of the reason we’re such a manufacturing community - for 
almost 50 years, LATI has produced the employees these 
manufacturers need.

Another way LATI’s growth effects Watertown’s economy 
is through the private construction of student housing.  
We don’t have, and can’t have, dorms, however our 
students always find a place to live. The contractors 
and entrepreneurs in Watertown are responding to the 
increased enrollment by building new places for students 
to live. Our community continues to respond to the 
challenge of providing student housing that’s nice and also 
convenient to campus.

About 80% of our students work while they attend LATI, 
most of them a lot of hours. As a result, Watertown has a 
huge infusion of part time labor. The City, Department of 
Labor, Chamber of Commerce and WDC  all work together 
with LATI to create job fairs geared at finding part time 
workers.  Employers want to hire these students, so they’re 
often willing to design the work hours to fit their school 
schedule.

We’ve really seen a big shift in the age of our students 
throughout this growth.  Traditionally about 80% of our 
students are between ages 18 and 22.  This year we have 
even more - only 10% of our new students are over age 
22.  This statistic signals our economy has rebounded -  the 
non-traditional students are working and not forced to come 
back to school so they can find a job.

Deb Shephard, President
Lake Area Technical Institute



COOPERATIVE RECRUITEMENT EFFORT 
Along with the marketing efforts we established with Lawrence 
and Schiller, we also joined in to a cooperative ad with the 
Watertown Public Opinion and its sister company to advertise 
in the Kenosha, Wisconsin newspaper. Kenosha, Wisconsin is 
a part of the metro area located in the southeastern corner of 
the state about halfway between Milwaukee and Chicago and 
continues to face more than 9% unemployment. The Kenosha 
News is the local daily newspaper with a circulation of 26,000 
and readership of 60,000.

The Public Opinion prepared a special “Help Wanted and 
Relocate To South Dakota” section for insertion into the 
Kenosha News on Sunday August 26, 2012. This special insert 
was broadcast in an area where employment opportunities 
continue to be weak.

The results of the ad showed that the effort was beneficial.  
The website received 50 hits from the Kenosha area alone, 
with many more coming from other surrounding areas.  Two 
employees have been hired and will be relocating to Watertown 
in October.

BUSINESS MARKETING INITIATIVES
A substantial marketing effort was put forth this past 
year, focusing on both business development and 
workforce development.

Lawrence and Schiller, a marketing agency in Sioux 
Falls, SD, prepared this expansive campaign.
“This effort has already had an impact in terms 
of recruiting and retaining both businesses and 
workforce,” Atkins said.  

One segment of the campaign features a quality of 
life message, showing the opportunities Watertown 
provides for families. These ads feature things one 
might experience in Watertown such as the zoo, bike 
trails and living at the lake.

This part of the campaign includes cable television 
advertising in communities like Wilmar, MN and St. 
Cloud, MN, as well as areas of Northwest Iowa and 
Southwest Minnesota.

The second part of the marketing effort is ongoing 
and targets business development. A new logo was 
designed and new website launched in August. 
A redesigned trade show booth and collateral 
material are being utilized throughout the year.

A long form video, approximately 3 to 4 minutes in 
length, has also been created. The video is viewable 
on the new website, a you tube channel and is being 
used in trade show booths.

A radio campaign targeting business development 
is currently airing in the Minneapolis area asking 
business owners to consider relocation or expansion 
to Watertown. 

“Our organization has the opportunity to work with many 
different communities as well as the State Office of Economic 
Development.  I think it’s great that Craig and the WDC 
are taking an aggressive, proactive approach in marketing 
Watertown,” Micah Aberson, Vice President of Client Services 
and Business Development at Lawrence and Schiller said. 
“Together we’re developing a brand in a progressive and 
integrated way to promote Watertown to business developers 
and prospective employees .”
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...a GREAT PLACE to 

live, work and play!

See the opportunity. Make it a reality.

POPULATION:

33,420
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www.watertowndevelopmentco.com 605-884-0340

Our unemployment rate is under 4%, and we have 
multiple immediate openings for numerous skills 
including management. HOUSING AND 

RENTAL INFORMATION:
Real Estate Guide

thepublicopinion.com/real_estate

Watertown NOW Magazine’s Relocation Guide
thepublicopinion.com/watertown_now
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Watertown draws 75,000 people from the surrounding areas that use our
healthcare services. You will find a service here for all your healthcare needs,
from dental and eye care to chiropractic and mental health services. As
northeastern South Dakota’s regional medical center, Watertown’s clinics
and locally owned hospital boast more than 100 healthcare practitioners
(including outreach doctors) and provide services ranging from podiatry to
radiology. In May 2007, Watertown began offering cardiology services at
the new Prairie Lakes Cardiology Clinic.
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:

• Lake Area Technical Institute
• Mount Marty College
• National American University

The Watertown Development Company would like to extend a warm welcome to you. Whether you’re planning a visit or considering a move to our community, we think you
will find out what the residents of Watertown, South Dakota already know:  this community is a “Great Place and Better Pace.”

South Dakota boasts one of the lowest tax burdens in the country and in Watertown we take that a step further by having one of the lowest property tax rates in the state. We
are also fortunate to offer some of the lowest prices for utilities in the entire region due to our municipally owned utility company. So when it’s about your family’s bottom line,
you have to think about Watertown.

In addition to our below average cost of living we also have a great quality of life. Our education system, both K-12 and post-secondary, are tops in the nation. In fact, we are
home to Lake Area Technical Institute, which continuously strives to achieve excellence and was named 1 of the top 5 two-year colleges in the country by the Aspen Institute.

Whether it’s a job, a lifestyle, or a visit that has peeked your interest in our community, we are sure that you will enjoy your stay!

MiSA

Current 
Employment

Sectors

WHY RELOCATE TO WATERTOWN, SOUTH DAKOTA?
• No state income tax. 
Look at your next payroll stub and see what you are paying in Wisconsin State Income taxes - that amount will be money in your pocket if you move and work in
Watertown. On $60,000 of taxable income, a Wisconsin resident will pay $3,598 in taxes...in South Dakota, you would pay $0. Use that $3,598 for college tuition, 
a new fishing boat, pay off your credit card debt or put it in the bank for a rainy day!

• On a comparison of family purchased items (food, clothing, healthcare, etc.), on average, 
a resident of Kenosha will spend 4% more on most items.
On purchases of $20,000 a year, that means $800 more money in your pocket if you move to South Dakota!

• On average, you will save 4% on your property tax bill in South Dakota.
• Per capita income in Watertown is 9% higher than in Kenosha.
• We invest in our children. 
For 10 years, every Watertown High School student has been assigned a laptop as part of the enhanced learning program.

SOURCE:  Buxton Report, 2011 
& State of Wisconsin Tax Tables

Watertown School District
Angus-Palm
Terex Utilities Inc.
Prairie Lakes Healthcare Systems
PREMIER Bankcard
City of Watertown
Hy-Vee Foods
Walmart Supercenter
Onyx EMS
Jenkins Living Center
Human Service Agency
Dakota Sioux Casino & Hotel
Verifications
Superior Homes
Minnesota Rubber & Plastics
Dakota Tube Inc.
Dakota Bodies
Persona
Brown Clinic
Dynamic Engineering
Smith Equipment

Kenosha, Wisconsin Ad

Watertown Development Company Brochure

Watertown Development Company Website

Watertown Development Company Logo
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The move of our company to South Dakota and 
specifically Watertown, and the subsequent expansion 
and growth in Watertown, has been aided significantly 
by the Watertown Development Company.  

Angus Palm chose South Dakota, and Watertown, 
for a number of reasons, including the favorable tax 
structure, available financing programs, low cost 
utilities.  All of these help us to be more competitive 
and successful.  

The Watertown Development Company has been 
particularly helpful in locating property and facilities 
which meet our needs. They have also assisted in 
building and financing our facilities.

WDC has been instrumental in promoting the 
availability of a good workforce and workforce 
development.  All of these points combined, and 
considering our great technical institute, good 
manufacturing environment, and excellent quality 
of life in the community, were major factors in our 
decision to move to Watertown and to continue 
expanding our business here.

The strength of Watertown depends on its ability 
to attract business and support existing business.  
The Watertown Development Company attracts new 
business and industry to Watertown by providing 
information, buildings and land to potential new 
businesses.  They also streamline and guide the 
process for potential new businesses, to keep 
Watertown ahead of the competition.

WDC’s support of 
workforce development 
is also a key advantage 
for the community, in 
both attracting new 
business and helping 
existing businesses 
expand.  

Watertown is able to 
maintain its position 
as a progressive and 
business friendly 
community  because of 
the WDC’s assistance 

to expanding businesses. 

The Watertown Development Company effectively 
enhances the manufacturing sector of our economy. 
They wouldn’t be able to do this without their 
investors.  Private investment is integral to the level 
of success we can hope to achieve as a community. 
Companies looking to come to Watertown look for 
stability from a political and financial standpoint.

Robert Kluver, CEO
Angus Industries Inc.  

INVESTOR FOCUS



Don Roehrich
President
Active Heating

Jim Roby
Attorney
Green, Roby, Schulz, 
Oviat

Gary Williams
Mayor of Watertown

Deb Shephard
President
Lake Area Technical 
Institute

William Knese
CFO
Angus Industries

Mike McCammack
CEO
Onyx Inc.

Curt Trego
Market Vice President
Great Western Bank

Jim Seurer
CEO
Glacial Lakes Energy, 
LLC

Charles Ewalt
Market President
Wells Fargo

Steve Dutenhoffer
President
Dacotah Bank

WDC BOARD OF DIRECTORS

CHAIRMAN

Jill Fuller
CEO
Prairie Lakes Healthcare 
System

VICE CHAIRMAN

Jim Redlinger
President
Redlinger Bros. 
Plumbing & Heating

SECRETARY/
TREASURER
Steve Lehner
General Manager
Watertown Municipal 
Utilities
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Watertown Development Company
PO Box 332

Watertown, SD 57201
(605) 884 0340  

Toll Free: 888 898 6767
www.watertowndevelopmentco.com


